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Transendance
Helping others to self-actualise, creativity, problem solving, sponatneity
Self Actualisation has personal significance
Personal Growth, self fulfilment
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Actualisation Aesthetic Needs Meaningful It is not enough that we build products that function,
Beauty, balance, form etc. that are unuderstandable and usable - we also need to
. ] enriching experience worth sharing - bl build products that bring joy and excitement, pleasure
ognitive Needs easurable H ‘e |i ”
Knowledge, meaning, self , respect for others etc. and joyl and yes beaUtyl to people S Ilves'
Esteem
Esteem Needs intuitive & connected to the user Convenient
Achievement, status, responsibility, confidence, achievement, respect of others etc. D d N
Belongingness & Love Needs can be used without difﬁcu|ty 0 n a O r m a n

Family, affection, relationships, workgroup, etc.
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Maslow’s Heirarchy of Needs focused on tasks

features, facilities, functions
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Community
Creation
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