
Advanced Personal Branding Process 
Personal branding is one of the most important skills that every professional must master at 

some point in their career.  

It’s the culmination of many different skills: You need to set some career goals, apply marketing 
strategy, influencer marketing, positioning, content creation and good old fashioned 
networking if you want people to take notice of who you are and who you want to be. 

If you’re looking to boost the awareness of your business, get more control of your career path, 
start a personal reinvention or just plain ol’ want to sell more stuff (And who doesn’t fit into 
one of those categories) Then Personal Branding is a Must 
There was a time in Personal Branding history where your pedigree held the keys to the 
kingdom. Your skills, your resume, your lineage and the combination of who you knew and who 
you worked for could open the doors to great riches. Things have changed. 

Make no mistake, knowing the right people and being exceptional at what you do are still 
foundational, they’re just not sufficient in the age of content overwhelm and non-stop internet 
access. 

Building your personal brand today requires dedicating some serious resources (time, money & 

expertise) towards creating awareness of who you are and the value you can bring to others. 

We no longer live in the era of push marketing, brands today are built by creating trust and 

being useful to the folks that could be customers. In the era of unlimited choice, you need to 

make yourself choosable just to get in the game. 

WHY? Because digital overwhelm is now part of our daily lives, unlimited bandwidth, unlimited 

internet and unlimited choices have created more noise than any one human being can process. 

Standing out requires more than just showing up, it’s about creating remarkable value and 

building personal connections both online and off. 

  



STEP 1: 
Personal Branding Basics 
If you’re new to Personal Branding or looking to brush up on the basics – these resources 
will help you get focused on the branding activities that best suit your goals and more 
importantly align with your strengths and personality. What may surprise you, is that you 
already have a personal brand. The people around you make assumptions based upon the 
small bits of information that they have at their disposal, what you’re wearing, what they’ve 
heard about you and the words that you speak. In this STEP we’ll explore what it takes to 
craft a personal brand that you’re proud to share with the world, a brand that creates a 
positive impression on the people that matter in your niche. Let’s face it, even in this time 
of digital everything, we do business with people that we know, like, and trust. Your 
personal brand is the platform for building a relationship with the world around you. Read 
more to learn about the psychology of reinvention, how to define your brand to support 
your professional life and an A-Z guide to getting started. 

 Reinvent Yourself 

 The Brand Called You 

 The Complete A to Z Guide to Personal Branding 

 How to Build an Unforgettable Personal Brand 

 5 Steps to Growing Your Personal Brand at Work 

 If You Don’t Define Your Personal Brand the Market Will 

 Why You Need a Platform to Succeed 

 Personal Branding Is A Leadership Requirement, Not a Self-Promotion Campaign 

 Should You Build a Personal Brand or a Business Brand? 

 Stop Asking Me About Your Personal Brand, and Start Doing Some Work 

 
 

STEP 2: 
How to Decide on Your Personal Brand Vision & Target Niche 
This is often the hardest part for most people. deciding who you want to be in the world 
and how it fits into your long term goals. What’s key here is building a brand that aligns 
your uniqueness with a group of individuals that can become your raving fans and loyal 
customers. You’ll learn how to access your special sauce, what makes for great leaders, how 
to define a target audience and identify a niche market. 

 The Ultimate Beginner’s Guide To Finding Your Audience 

 The Fascination Advantage Assessment 

 How Great Leaders Inspire Action 

 How To Identify Your Niche Market 

http://www.psychologytoday.com/articles/201404/reinvent-yourself
http://www.fastcompany.com/28905/brand-called-you
http://www.marketingprofs.com/chirp/2014/24822/the-complete-a-to-z-guide-to-personal-branding-infographic
https://www.americanexpress.com/us/small-business/openforum/articles/how-to-build-an-unforgettable-personal-brand/
http://blog.hubspot.com/insiders/grow-your-personal-brand
http://www.bothsidesofthetable.com/2013/07/23/if-you-dont-define-your-personal-brand-the-market-will/
http://michaelhyatt.com/platform
http://www.forbes.com/sites/glennllopis/2013/04/08/personal-branding-is-a-leadership-requirement-not-a-self-promotion-campaign/
http://www.bigbrandsystem.com/personal-brand-or-business-brand/%20target=%E2%80%9C_blank%E2%80%9D
https://medium.com/@garyvee/stop-asking-me-about-your-personal-brand-and-start-doing-some-work-57d67316986a%20target=%E2%80%9C_blank%E2%80%9D
http://marketingland.com/ultimate-beginners-guide-defining-target-audience-90625
http://www.howtofascinate.com/our-research/Fascination-Advantage-Assessment/
http://www.ted.com/talks/simon_sinek_how_great_leaders_inspire_action
http://www.thedesigntrust.co.uk/how-to-identify-your-niche-market/


STEP 3: 
How to Create a Website That Reflects Your Personal Brand 
If you’re going to build your brand somewhere on the web, don’t build your foundation on 
land somebody else already owns. You want your own land and your own website for digital 
independence. It’s very tempting to put all of your marketing eggs in baskets controlled by 
others: Facebook, Google, Twitter, LinkedIn, Scoop.it and Pinterest. You will ultimately use 
those platforms to promote your brand, but the foundation of your brand should be a 
website that you and only you control. In this STEP, you’ll learn 10 reasons why you need 
your own website, what it should include,, how to launch one in a weekend and a guide to 
using video and visuals to stand out. 

 10 Reasons Why You Need to Have Your Own Website 

 Why Every Job Seeker Should Have a Personal Website, And What It Should Include 

 Your Step-by-Step Guide to Building Your Personal Website in a Week 

 Create the Perfect Website For Your Job Search 

 The Short Guide to Launching a Self-Hosted Blog in 8 Minutes or Less 

 How My Personal Website Helped Me Land My Dream Job 

 How to Create an Incredible Personal Branding Video that Sells You 

 The Art of a Consistent Brand Image 

 
STEP 4: 
Generating Massive Awareness with Content Marketing & 
Blogging 
Content marketing means many things to many people, but at it’s core, it’s about providing 
value to a target audience in the form of answers and entertainment for a specific business 
goal. The best content shows compassion for your audience and serves them in ways that 
they’ve never experienced before. It surfaces information that they find helpful and in the 
process it educates them. Done right, content marketing establishes an approach for 
considering your product, service or, topic. The outcome can be as varied as your goals: 
establishing subject matter expertise, driving awareness with a target audience, gaining 
trust, and building your brand. In this STEP you’ll learn what content marketing is and isn’t, 
how to use content to build your brand and how to find your blogging voice. 

 What is Content Marketing 

 How to Grow Your Personal Brand with Your Content Strategy 

 The Plan to Grow Your Business with Effective Online Marketing 

 The Beginners Guide to Online Marketing 

 10 Steps to Finding Your Writing Voice 

 12 Tenets of Content Creation 

http://socreativedigital.com/top-10-reasons-why-you-need-to-have-your-own-website-2014-02-10
http://www.forbes.com/sites/jacquelynsmith/2013/04/26/why-every-job-seeker-should-have-a-personal-website-and-what-it-should-include/
https://www.themuse.com/advice/your-stepbystep-guide-to-building-your-personal-website-in-a-week
http://www.forbes.com/sites/nextavenue/2013/09/30/why-you-need-your-own-website-for-a-job-search/2/
http://goinswriter.com/self-hosted-blog/
https://www.themuse.com/advice/how-my-personal-website-helped-me-land-my-dream-job
http://designschool.canva.com/blog/art-consistent-brand-image/
http://www.thesaleslion.com/create-incredible-personal-branding-video/
http://contentmarketinginstitute.com/what-is-content-marketing/
http://www.audiencebloom.com/2013/04/how-to-grow-your-personal-brand-with-your-content-strategy/
http://www.slideshare.net/barryjfeldman/the-plan-effective-online-marketing?
http://www.quicksprout.com/the-beginners-guide-to-online-marketing/
http://goinswriter.com/writing-voice/
https://placester.com/real-estate-marketing-academy/infographic-12-tenets-of-content-creation/


 The 10-Step Content Marketing Checklist 

 Time for Guest Blogging With a Purpose 

 Personal Branding and Guest Posting Tips From an Expert 

 
 

STEP 5: 
How to Use Podcasting to FastTrack your Personal Brand 
I happen to love podcasts and it seems like the I’m not alone, 20% of Americans are now 
listening to podcasts at least once a month, that’s a lot of hours directly attached to your 
target audience’s brain. According to the Washington Post, there were over 1 billion 
podcast downloads this past year and monthly podcast listeners have reached 75 million 
per month. Podcasts allow individual and traditional broadcasters alike to reach younger, 
and more varied audiences. “People under the age of 30 don’t own radios,” noted WNYC’s 
CEO and president Laura Walker. 

What’s great about podcasts is there are no rules, you can target a niche as specific as you 
like, the listening habits are so varied and what you determine as ROI is all up to you. If 
done correctly it’s a forum to consistently share your expertise, build your credibility in a 
very intimate medium. When you have a direct relationship with your listener you can do 
really interesting things to build your brand. There’s nothing more intimate than being 
allowed to whisper in someone’s ear on a regular basis 

 Podcasting for Beginners: The Complete Guide to Getting Started With Podcasts 

 How to Start a Podcast: A Complete Step-By-Step Podcasting Tutorial 

 13 Tips for Building a Remarkable Brand With a Podcast 

 Learn How to Podcast 

 Get Your Podcast to Number One on iTunes 

 A Step by Step Guide to Promoting Your Podcast 

 A Podcast Launch Case Study 

 How to Get Sponsorships for Your Podcast 

 

STEP 6: 
How to Leverage your Personal Brand 
What you do as an individual always has an impact on your professional life and depending 
on where you work, your employed life can add great velocity to your personal brand. 
Companies are starting to wake up to the fact that the brands of individuals can help create 
trusting relationships in ways a corporate entity just can’t make on their own. While 
companies can be trustworthy, people more readily build trust with people. The 
opportunity exists at any stage of your life to build and refine your personal brand. It’s not 

http://www.copyblogger.com/content-marketing-checklist/
http://moz.com/blog/time-for-guest-blogging-with-a-purpose
http://www.searchenginejournal.com/guest-posting-tips-favorite-blogs-an-interview-with-sujanpatel/104897/
http://blog.bufferapp.com/podcasting-for-beginners
http://www.smartpassiveincome.com/how-to-start-a-podcast-podcasting-tutorial/
http://www.chrisducker.com/building-your-brand-podcasting/
http://podcastanswerman.com/learn-how-to-podcast/
http://www.chrisducker.com/number-one-podcast/
http://www.entrepreneuronfire.com/promote-your-podcast/
http://life-longlearner.com/podcast-marketing-strategies-to-grow-podcast/
http://www.entrepreneuronfire.com/podcast-sponsorships/


about being famous, it’s about being known for something unique in the circles that matter 
for your life goals. In this STEP we explore how to become a leader in your industry, how to 
use your brand as a sales tool and why companies need the brands of real people to help 
them build trust in the world. 

 Develop Your Personal Brand as Leader 

 7 Things I Learned About Personal Branding and Promotion 

 How to Become a Leader in Your Industry Using Social Media 

 How to Enhance Your Brand Image, Get More Clients and Command Higher Rates 

 How to Build Your Brand as a Twitter Influencer: Science and Practice 

 Non-Obvious Advice on Thought Leadership 

 Building a Human Business on the Shoulders of Personal Brands 

 Why Your Brand Should Be Represented by Real People 

 

STEP 7: 
How to Get Free Press Converge 
Getting free press can help you rapidly establish yourself as an authority in your niche. You 
can build awareness with people that can hire you as an employee, buy your product or 
generally just think that what you have to say is worth listening to. Getting press coverage is 
easier said than done, but with focused effort you can create amazing opportunities to grow 
your personal brand and profile. 

 The 12-Step Insider’s Guide To Getting Press Coverage 

 The 6 Step Guide to Getting Free Press for Your Startup 

 How to Get Interviewed by Popular Blogs 

 How to be a Guest Expert on Any Television News Program 

 

STEP 8: 
How to Get Speaking Engagements to Build Your Brand 
Public speaking is one of the most important skills you will ever develop in your life. The 
results of which could be the deciding factor in many things in your life, from getting a date 
and getting a job to building your business and establishing relationships in your local 
community. Public speaking is a skill worth learning, learn why public speaking is so 
important, how to pitch and win conference gigs, and the structure of great talks. 

 Why Public Speaking is Important? 

 11 Solid Reasons Why Public Speaking Is Important In Your Life 

 Build Brand Authority Through Public Speaking 

http://www.glennllopis.com/professional_development/develop_your_personal_brand_as_leader_discover_your_impact_leverage_your_influence/
http://www.toprankblog.com/2013/09/7-personal-branding-promotion-tips/
http://www.socialmediaexaminer.com/become-a-leader-using-social-media/
http://www.jeffbullas.com/2014/01/31/how-to-enhance-your-brand-image-get-more-clients-and-command-higher-rates/
http://www.socialmediaexaminer.com/become-powerful-twitter-influencer/
http://moz.com/rand/non-obvious-advice-thought-leadership/
http://bryankramer.com/building-human-business-shoulders-personal-brands/
http://moz.com/blog/personal-brand-punch
http://www.forbes.com/sites/brettnelson/2012/08/27/the-12-step-insiders-guide-to-getting-press-coverage/
http://okdork.com/2014/08/12/how-to-do-pr-for-your-startup-without-spending-any-money/
http://boostblogtraffic.com/expert-interviews/
http://shankman.com/how-to-be-an-expert-on-any-television-news-program/
http://writingcommons.org/open-text/genres/public-speaking/844-why-is-public-speaking-important
http://publicspeakingpower.com/why-is-public-speaking-important/
http://www.searchenginepeople.com/blog/speak-up-build-brand-authority-through-public-speaking.html


 How To Pitch & Win Conference Speaking Gigs: An Insider’s Guide 

 How to Get More Speaking Gigs: Don’t Wait for Opportunities, Create Them 

 The Secret Structure of Great Talks 

 Unofficial Tips for Pitching to Speak at a Conference 

 Every Entrepreneur Needs to Master Public Speaking 

 

STEP 9: 
How to Use Influencer Marketing to Grow Your Personal Brand 
Big brands have been courting influencers since the silent film era, always looking to sway 
the buying decisions of their target audience. The advent of social media has changed the 
playing field and brought online influencers into the picture. Now anyone can take part in 
this game to grow their business. Once you understand that an influencer is anyone who is 
able to shape the opinions and behaviours of the people in your corner of the world, you 
can start building your tribe of supporters. While you don’t have to call it “influencer 
marketing,” you need to know who makes up your target audience, how they buy and who 
can influence them during that process. Those are your people, treat them like gold and 
they will be the best advocates for your brand. 

 Influencer Marketing Ideas From Influential Marketers 

 Rules of Influencer Marketing and Why You Should Commit to Them 

 4 Tips for Becoming A Better Influencer 

 A Community of Authority Equals Influence 

 How to Win Friends and Influence Your Audience 

 

STEP 10: 
How to Use Kindle Self-Publishing to Build Your Personal Brand 
If you have a message to share, or you want to position yourself as the leading authority in 
your niche. Self publishing can be an amazing vehicle to help you stand out. There’s a lot of 
credibility that comes with having published a book and with the advent of Kindle 
publishing, it’s easier than ever to create a book that helps people find out about your 
business and solidify you as an expert in your field. In this STEP, discover how to pick a niche 
to write about, what’s involved in self-publishing a best seller and all the steps required for 
launching your new book. 

 How to Self-Publish a Book 

 How to Self-Publish a Bestseller 

 Your Author Empire – Pick a Niche and Publish for Profit 

 How I’m Marketing My Self-Published Book 

 Kindle Launch: Behind the Scenes of a 20,000 Download Book Launch 

http://www.aimclearblog.com/2013/02/27/conference-speaker-advice/
http://www.huffingtonpost.com/brian-horn/how-to-get-more-speaking-_b_5029835.html
http://www.ted.com/talks/nancy_duarte_the_secret_structure_of_great_talks
http://www.smallbusinesssem.com/matts-unofficial-tips-for-pitching-to-speak-at-smx/6632/
http://www.forbes.com/sites/martinzwilling/2012/11/23/every-entrepreneur-needs-to-master-public-speaking/
http://blog.hubspot.com/marketing/influencer-marketing-ideas-infographic
http://www.fastcompany.com/3016026/leadership-now/10-rules-of-influencer-marketing-and-why-you-should-commit-to-them
http://www.toprankblog.com/2012/04/4-tips-for-becoming-a-better-influencer/
http://www.socialmediatoday.com/content/content-marketing-minds-community-authority-equals-influence
http://blog.bufferapp.com/social-media-influence
http://kopywritingkourse.com/how-to-self-publish-a-book/
http://www.jamesaltucher.com/2013/07/how-to-self-publish-a-bestseller-publishing-3-0/
http://www.smartpassiveincome.com/author-empire-steve-scott/
http://charliehoehn.com/2013/12/09/how-im-marketing-my-self-published-book/
http://www.stevescottsite.com/book-launch


 How to get an eBook to #1 on Amazon 

 How Our eBook Launches Have Evolved 

 

STEP 11: 
The Best Personal Branding Resources Ever 
Here’s some of the most amazing personal branding content on the web. I’ve studied this 
topic for years to help promote the companies that I’ve founded and to leverage my brand 
to drive sales for the businesses I’ve worked with. But that is just the tip of the iceberg, 
personal branding opens doors in ways you could never imagine. A personal brand is not 
about being flashy of fake, it’s about being the authentic you in the public domain. In the 
era of bits and bytes, authenticity is a currency worth more than gold. Take a look at these 
valuable resources, I guarantee they will help you uncover the brand inside the feels right 
for you. 

 The Complete Guide to Building Your Personal Brand 

 A Non-douchey Guide to Personal Branding And Self Promotion 

 Make a Name for Yourself: 11 Personal Branding Power Tips 

 Choose Yourself: Be Happy, Make Millions, Live the Dream 

 Reinventing You: Define Your Brand, Imagine Your Future 

 The Ultimate Cheat Sheet for Reinventing Yourself 

 The 5 Elements of a Powerful, Personal Brand 

 Branding Pays: A 5 Step System to Reinvent Your Personal Brand 

 25 Underrated Books on Persuasion, Influence, and Understanding Human Behavior 

 The Psychology of Color in Marketing and Branding 

 

STEP 12: 
The Personal Branding Toolkit 
Some branding activities require outside help to get things done. Here are some of my 
favourite tools and sources of inspiration. Don’t assume that you will craft your ultimate 
brand overnight, it’s generally a process that evolves over time. It starts by making the 
decision that it’s important to you and begins to become a reality when you put in the work. 
While it is possible to create rapid brand awareness, there is no magic bullet, just do it. 

 Best Place I’ve Found to Get Business Cards, Post Cards & Flyers 

 Most Beautiful Website Platform for Creatives 

 Easiest Website Platform for Real Estate Professionals 

 Best Pure DIY Option for Websites 

 Cool Resource for Web Design Trends 

http://okdork.com/2014/05/07/10-marketing-tactics-to-net-41000-downloads-on-amazon/
http://www.problogger.net/archives/2014/10/03/how-our-ebook-launches-have-evolved-after-235000-ebook-sales/
http://www.quicksprout.com/the-complete-guide-to-building-your-personal-brand/
http://www.jasonshen.com/2011/ive-heard-great-things-about-you-a-nondouchey-guide-to-personal-branding-and-self-promotion/
http://www.socialmediatoday.com/content/make-name-yourself-11-personal-branding-power-tips
http://www.amazon.com/Choose-Yourself-James-Altucher-ebook/dp/B00CO8D3G4
http://www.amazon.com/Reinventing-You-Define-Imagine-Future/dp/1422144135
http://www.jamesaltucher.com/2013/12/the-ultimate-cheat-sheet-for-reinventing-yourself-2/
http://michaelhyatt.com/s01e010-personal-brand.html
https://brandingpays.com/book/
http://www.helpscout.net/blog/books-on-persuasion/
http://www.helpscout.net/blog/psychology-of-color/
http://us.moo.com/
http://www.squarespace.com/
http://www.placester.com/
https://wordpress.org/
https://thebestdesigns.com/


 Incredible Marketplace for Themes, Templates & Graphic Elements 

 Best Online Tool for Creating Beautiful Graphics 

 Inspiring Showcase of Beautiful Graphic Designs 

 Awesome Designer Showcase 

 The Best Deal I’ve Found on Quality Podcasting Equipment 

 The 35 Best Personal Websites I’ve Ever Seen 

 Dirt Cheap Resource for Outsourcing with Unpredictable Results 

 My Favourite Virtual Assistant Resource 

 
 
 
Branding Checklist 101 Here are the basics before the basics. I would consider these as 
housekeeping items that you need to start building your brand. Getting it done is better than 
being perfect.  
 
Write a short description of your top 3 strengths and your super power.  

 

BRANDING PROCESS PLAN – repeat this on a cyclical basis 
(interactive) to refresh, revise or to reinvent your brand 

• Write a bio that incorporates your passion, strengths and super power.  

• Purchase the domain name for your website.  

• Launch a simple responsive website that you can build on.  

• Setup a permanent email address that is Grated and in plain English.  

• Setup your Google+ profile and business profile if appropriate.  

• Setup Linkedin profile and have URL set to Linkedin.com/in/your name.  

• Get a headshot of yourself that is clear, warm and inviting (not sexy).  

• Add your headshot to all of your profiles.  

• Link all social profiles to your website.  

• Create a free, highly relevant piece of content that your audience will find useful.  

http://market.envato.com/
https://www.canva.com/
https://dribbble.com/
https://www.behance.net/
http://www.bswusa.com/Podcasting-Packages-BSW-Deluxe-Solopreneur-Podcast-Package-P10492.aspx
https://www.themuse.com/advice/the-35-best-personal-websites-weve-ever-seen
https://www.fiverr.com/
https://www.fancyhands.com/


• Promote your content and share widely.  

• Rinse and repeat. 

 


